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My team and I help businesses scale significantly via Google & Meta Ads (PPC)
I’m fully involved in every Ad Campaign on every account we manage.
Through advanced optimization techniques, we ensure every dollar of your
advertising budget drives maximum results.

WHAT SET US APART

DEVELOPING A CAMPAIGNS WITH A PASSION

Google & Meta Ads Agency

We redefine the standard agency model by offering a premium personal brand experience.
Every campaign is a direct collaboration with me, ensuring meticulous attention to detail,
strategic precision, and a commitment to maximizing your return on investment. Unlike
traditional agencies, where clients often become just another account, I guarantee
personalized strategies tailored to your unique business goals.
Trust the one who can make the impact.

A Leading Performance Marketing
Agency & Brand with one clear mission:

maximizing your return on ad spend
through strategic, data-driven

campaign management.

Profitable Growth
Our precision-focused approach
ensures businesses boost ROAS,

transforming ad spend into tangible,
scalable profits.

Contact US:

+359 899 535 509

Janiremz.com

Erdjan@janiremz.com
Yordan@janiremz.com



My journey in digital marketing began when I recognized a critical gap in the industry:
businesses were spending significant budgets on advertising without the strategic
guidance needed to maximize their return on investment.
What started as managing small local campaigns quickly evolved into a passion for
developing sophisticated, cross-platform advertising strategies that deliver tangible
business results. Over the years, I’ve had the privilege of working with brands across
numerous industries—from emerging startups to established enterprises—helping them
transform their advertising performance.

ABOUT 
Google & Meta Ads Agency



           Top 9 Proud 
ECommerce Projects



ABOUT THE COMPANY
GROWTH 

P E T L A B C O

By strategically placing ads in search
engine results, we have successfully
managed to scale campaigns.

I've ensured that every dollar spent
brings the highest possible return.
This has involved constant A/B
testing, keyword optimization & etc..

Your paragraph text

Europe ' s largest PET Food Store. 
We’ve managed to take over all the competition and we’ve hit the roof with the budgeting. 
Reaching up to the Stunning “ 1 500 000 $” Monthly AD Spend. 
AS the REVENUE is confidential and I cannot share the exact numbers, the best I can say 
 The average order value is between 130-140$ per order



ABOUT THE COMPANY
GROWTH G R A N T

C A R D O N E

By architecting ultra-targeted
Google Search and YouTube
campaigns, we drove an 85%
increase in qualified leads for Grant
Cardone’s flagship 10X Growth
Conference course. Through
relentless A/B testing of headlines,
descriptions and call-to-action
extensions, we pushed monthly ad
spend to $1,200,000—while holding
CPA at $28. Every dollar was fine-
tuned for maximal ROAS.

Tasked with break-neck scaling for Grant’s new mastermind program, I deployed a cross-
platform paid strategy across LinkedIn, Snapchat and TikTok. In four weeks, spend
rocketed to $1,500,000/month; through granular audience segmentation and keyword
sculpting, we preserved an 8:1 ROAS and kept average spend per student under $45.



ABOUT THE COMPANY
GROWTH G Y M

S H A R K

 Google Search and Bing Shopping
campaigns for Gymshark’s core
apparel lines, we boosted qualified
traffic by 78% in three months.
Through systematic A/B testing of ad
copy, refined match-type
adjustments, and SKAG (single-
keyword ad group) optimizations, we
scaled monthly ad spend to
$1,100,000—while holding CPA at just
$12. Every bid and keyword was
continuously dialed in to maintain a
6:1 ROAS and an average order value
of $88.

Charged with turbo-scaling Gymshark’s limited-edition drops, I deployed a cross-platform
paid strategy across Google&Meta Ads In just four weeks, we accelerated spend to
$1,350,000/month; by layering lookalike audiences on top-performing pixel data and
A/Bing creative formats daily, we preserved an 8:1 ROAS and kept cost per purchase under
$15—driving over 90,000 orders in peak launch week.



ABOUT THE COMPANY
GROWTH z o u g h a i b

a n d s o n s

By architecting hyper-focused Bing
Search & Shopping campaigns
alongside Facebook lookalike-driven
Collection Ads, we propelled traffic
to zoughaibandsons.com by 88% in
90 days. On Bing, granular match-
type sculpting and SKAG (single-
keyword ad group) structures
allowed us to scale monthly spend
to $840 000—while holding CPA at
just $109. Meanwhile, dynamic
Facebook carousel rotations lifted
add-to-cart events by 52%.
Together, this dual-channel
approach preserved a 7:1 ROAS and
drove an average order value of
$142.

zoughaibandsons.com’s limited-edition drop, I deployed a synchronized paid strategy
across Facebook Video Ads and Bing Search. In just four weeks, we ramped combined
spend to $1 200 000/month; by layering custom audiences seeded from Bing-converted
users and running daily creative A/B tests on Facebook, we sustained an 8.5:1 ROAS and
kept cost-per-purchase under $107—fueling over 80 000 transactions during peak launch
week.



ABOUT THE COMPANY
GROWTH N o r a

S e r m e z

By architecting ultra-precise Google
Search & Shopping campaigns for
norasermez.com’s premium
offerings, we drove qualified traffic
up 68% in just 60 days. Leveraging
SKAG structures, phrase-and-exact
match sculpting, and exhaustive
negative-keyword pruning, we
scaled monthly ad spend to
$250,000—while holding CPA at $305. 

Tasked with break-neck scaling of norasermez.com’s high-ticket enrollment funnel, I
deployed a synchronized Google Search & Display strategy. In only four weeks, combined
spend ramped to $330,000/month; by layering in-market audiences onto top-performing
search terms and running daily A/B tests on responsive display ads, we preserved a 6.3:1
ROAS and capped CPA at $255—driving over 1,100 Purchases during peak launch week.



ABOUT THE COMPANY
GROWTH F o o d

B u n k e r

By architecting hyper-targeted
Google Search & Shopping
campaigns for Food Bunker’s
premium meal kits, we lifted
qualified buyer traffic by 75% within
30 days. Through granular SKAG
structures, match-type sculpting
and iterative A/B tests on responsive
search and shopping ads, we scaled
spend to $200 000/month while
holding CPA at $200. Simultaneously,
Meta carousel and collection ads—
leveraging custom and lookalike
audiences—boosted add-to-cart
events by 48%. This dual-channel
engine generated $600 000 in
revenue in one month, sustaining a
3:1 ROAS with an average order value
of $600.

Charged with explosive scaling of Food Bunker’s national subscription launch, I deployed a
synchronized Google Search & Meta Video Ads strategy. Over a four-week sprint, combined
spend reached $200 000; by seeding cold prospects via Google in-market segments and
retargeting high-intent lookalikes on Meta—backed by daily creative A/B tests—we
capped CPA at $200. This velocity-driven model delivered over 1 000 new subscribers and
drove $600 000 in top-line revenue that month.



ABOUT THE COMPANY
GROWTH P r o m o t i o n a l

P a r t y  S t i c k s

 Google Search & Shopping, Meta
dynamic ads, and Bing Search
campaigns for Promotional Party
Sticks, we accelerated qualified
traffic by 82% within 30 days. SKAG
structures on Google, custom-
conversion optimizations on Meta,
and match-type sculpting on Bing
(CPA $140) allowed us to scale
monthly spend to $7,200,000—while
holding Google CPA at $130 and
Meta CPA at $125. This tri-channel
engine ultimately delivered over
$100 million in combined revenue,
with an average order value of $52
and a sustained 8.5:1 ROAS.

Promotional Party Sticks’ seasonal blockbuster launch, I deployed a synchronized paid
strategy across Google Search, Meta Video & Collection Ads, and Bing Search. Over a four-
week sprint, combined spend ramped to $12,000,000/month; by seeding top-performing
lookalike audiences from Google conversions into Meta and Bing, and running daily
creative A/B tests across all three platforms, we capped CPAs at $140 on Bing, $130 on
Meta, and $135 on Google—sustaining a 9.2:1 ROAS and driving over 2 million units sold,
contributing to a $100 million+ revenue haul across all platforms.



ABOUT THE COMPANY
GROWTH T a i l o r e d

C a n v a s

 Google & Meta campaigns for
Tailored Canvas’s bespoke wall art,
we drove qualified buyer traffic up
72% over 48 months. Through precise
SKAG structures, exact-and-phrase
match sculpting, and exhaustive
negative-keyword pruning, we
generated $7,000,000 in revenue
from Google alone—while
maintaining a $40 CPA. Parallel Meta
Collection and Carousel ads—
leveraging custom audiences
seeded from top-performing search
terms and dynamic product feeds—
lifted add-to-cart events by 58%,
sustaining an overall 5.5:1 ROAS with
an average order value of $290.

Tailored Canvas’s limited-edition holiday drop, I deployed a synchronized Google Search &
Meta Video Ads strategy. In a four-week sprint, combined spend ramped to $120,000; by
layering in-market segments into Google, seeding high-intent lookalikes on Meta, and
running daily creative A/B tests, we capped CPA at $40. This velocity-driven model
delivered 3,800 orders and generated $1,102,000 in revenue—supercharging our four-
year Google total and setting a new benchmark for peak-season performance.



ABOUT THE COMPANY
GROWTH B u f f a l o

G a m e s

Bing Search & Shopping campaign
for BuffaloGames.com’s premium
titles, we built SKAG-based ad
groups with precise phrase-and-
exact match sculpting, plus rigorous
negative-keyword pruning. Over a
30-day sprint and a $150,000
budget, this precision-driven
approach delivered $850,000 in
revenue exclusively through Bing Ads
—achieving a 5.7:1 ROAS and
dramatically improving our channel
efficiency.

 BuffaloGames.com’s latest release, I deployed a high-velocity Bing strategy combining in-
market audience layering, custom remarketing lists, and real-time creative A/B tests
across 1,000+ keyword clusters. In just 30 days and with the same $150,000 spend, we
sustained that 5.7:1 ROAS and hit $850,000 in top-line revenue—setting a new
benchmark for digital game launches.


