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JANI REMZ

JANIREMZ.com

GOOGLE & META ADS

Agency

ECOMMERCEAds

My team and | help businesses scale significantly via Google & Meta Ads (PPC)
I’'m fully involved in every Ad Campaign on every account we manage.

Through advanced optimization techniques, we ensure every dollar of your
advertising budget drives maximum results.

WHAT SET US APART

Google & Meta Ads-Agency

DEVELOPING A CAMPAIGNS WITH A PASSION

. Weredefine the standard agency model by offering a premium personal brand experience.
CO ntact U S * Every campaign is a direct collaboration with me, ensuring meticulous attention to detail,
strategic precision, and a commitment to maximizing your return on investment. Unlike
traditional agencies, where clients often become just another account, | guarantee
personalized strategies tailored to your unique business goals.
Trust the one who can make the impact.

+399 899 535509 A Leading Performance Marketing

Agency & Brand with one clear mission:
maximizing your return on ad spend
through strategic, data-driven
campaigh management.

Profitable Growth
Our precision-focused approach
ensures businesses boost ROAS,
transforming ad spend into tangible,
scalable profits.

Erdjan@janiremz.com
Yordan@janiremz.com
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Yordan Marinov
(Co0)
BUSINESS RELATIOMS

Z2/-year-old Yordan leads the Business
Relations division at Janiremz, driving
strategic partnerships, client success,
and operational excellence. With a
sharp focus on aligning performance
goals with seamless execution, he
ensures Janiremz not only meets but
exceeds expectations. His leadership
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ABOUT

Google & Meta Ads Agency

My journey in digital marketing began when | recognized a critical gap in the industry:
businesses were spending significant budgets on advertising without the strategic
guidance needed to maximize their return on investment.

What started as managing small local campaigns quickly evolved into a passion for
developing sophisticated, cross-platform advertising strategies that deliver tangible
business results. Over the years, I've had the privilege of working with brands across
numerous industries—from emerging startups to established enterprises—helping them
transform their advertising performance.

Mirela Marinova
GOOGLE ADS EXPERT

25-year-old Certified Meta Ads
Expert with over 4+ years in Meta
ads and digital marketing. He
specializes in creating targeted ad
campaigns that drive engagement
and ROl across various industries.
When not working, Liam enjoys
mountain biking, craft beer
brewing, and landscape
photography.

Stefan lvanov

META ADS EXPERT

29-year-old Google Ads Expert with
comprehensive knowledge of search,
display, and video advertising
platforms. Stefan has been working in
Digital Marketing since 2010. He excels
in campaign management, keyword
optimization, and advanced analytics
to drive marketing success. His
personal interests include road
cycling, playing chess, and exploring
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CARDONE FREE STANDARD SHIPPING OVER $75 &g
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BESTSELLERS

Whatever you do in the gym, do it in bestsell._
styles that'll make you train even harder.
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BLOOMING BEAUTY

Enduring symbols of romance, beauty & devotion.
Each {artfifact is delicately crafted to blossom
through the seasons of life.

MARE YOUR OWN ENGAGEMENT RING

START WITH A DIAMOND

START WITH A SETTING

SPRING SALE | 30% OFF AUTO APPLY

Buffalo

GAMES & PUZZILES N

tailored canvases

CUSTOMPARTY & Weeketid Sale —
”

PROPS THAl, 4 ,
MAKE YOUR 4

EVENT g y

Easy online ordering, fast
turr i el - ofs

SHOP NOW

Home / Jigsaw Puzzles

Proud Pair 300 Large Chuck Pinson's Escapes:

Piece Puzzle Space For Reflection
1000 Piece Puzzle




By strategically placing ads in search
engine results, we have successfully
managed to scale campaigns.

I've ensured that every dollar spent
brings the highest possible return.
This has involved constant A/B
testing, keyword optimization & etc..

i1 c

Y G-y

campaign ‘

Appearance Refresh Help  Motifications erdjanworld@gmail.com

ters - Campaigns (1,198 -
ampaigns Select a campaign

Campaign status: All Ad group status: Enabled, Paused Add filter @
iew Customn | Mar7, 2020 — Apr6, 2025 | £ Show last 30 days

& (=
Download Feedback
Q" Your performance summary from Mar 2 - Apr 5 compared to Feb 9 - Mar 8 =es Helpful? i) cp
Clicks Convearsions Conv. value

The total number of clicks across 12 enabled campaigns increased by 1,204 @

« Of the 12 campaigns, & had an increase in clicks and 4 had a decrease. 3 top contributing campaigns drove 2 221 of the clicks increase.
« Potential reasons for this change: bid strateqgy type changed for 5 campaigns, keyword targeting changed for & campaigns, budget changed for 2 campaigns, ads eligibility changed for 5 campaigns, and bids changed for 3
campaigns

View detalls Your paragraph teXt Google Al is experimental. Terms

Impressions ~

1.54B

@ Recommendztion H (:-E.‘ Day & hour Impressions v : [ Biggest changes Cost v
Q. Target all eligible Shopping products +5.2% Your performance by day of week and time of day Biggest changes to your campaigns and ad groups

2020 - Apr 6, 2025 compared to Feb 5, 2015 — Mar 6, 2020 (&
Get more conversion value by advertising on all of your Shopping e F

. i Ay r ¥
products with a catch-all campaign goo_us_sem_mitp_br...

Recommended because you have untargeted online products in your Shopping

I
L1

GOO_PBC_US_SHOP..

Europe ' s largest PET Food Store.
We've managed to take over all the competition and we've hit the roof with the budgeting.

Reaching up to the Stunning “ 1500 000 S” Monthly AD Spend.
AS the REVENUE is confidential and | cannot share the exact numbers, the best | can say

The average order value is between 130-140S per order
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By architecting ultra-targeted
Google Search and YouTube
campaigns, we drove an 85%
increase in qualified leads for Grant
Cardone’s flagship 10X Growth
Conference course. Through
relentless A/B testing of headlines,
descriptions and call-to-action
extensions, we pushed monthly ad
spend to $1,200,000—while holding
CPA at $28. Every dollar was fine-
tuned for maximal ROAS.
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= #\ ‘Socgle Ads | ANCampagns Search  Meports  Toolsamd  Refresh  Help  Notificatioms | erdjanppcmarketing@gmailca_ |

ReCHTeniosis Nl AT tatus Al & - Add fiter
[T  Disploy compaigns Tsights
gna

1 video campaigns s g Impressions - Avg. CPC

Smart campeigns v Ads & assets 103M $2.43 14.] K

Cost

$1.35M
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Tasked with break-neck scaling for Grant’s new mastermind program, | deployed a cross-
platform paid strategy across Linkedin, Snapchat and TikTok. In four weeks, spend
rocketed to S$1,500,000/month; through granular audience segmentation and keyword
sculpting, we preserved an 8:1 ROAS and kept average spend per student under $45.
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Google Search and Bing Shopping
campaigns for Gymshark’s core
apparel lines, we boosted qualified
traffic by 78% in three months.
Through systematic A/B testing of ad
copy, refined match-type
adjustments, and SKAG (single-

GYMSHARK -/

keyword ad group) optimizations, we
NOWAT scaled monthly ad spend to

$1,500,000—while holding CPA at just
$12. Every bid and keyword was
continuously dialed in to maintain a
6:1 ROAS and an average order value
of $88.

Campaign type - Clicks Cost - 4+ All conv. value
Search Only 339,802 51,064,813.81 21,745,680.48
Search Only 196,819 5756,874.70 13,116,248.60
Search Only 115,508 5460,215.06 8,642 808.00
Search Only 43422 518471215 5,764,465.32
Display Only 465,015 $530,930.93 4,696,936.91
Shopping 3847 $170,243.73 2,583,955.65

shopping 99,029 5248 ,481.88 2221,028.49
shopping 146415 $717,058.83 147267038
Search Only 47,180 5492,106.87 540,666.50

Charged with turbo-scaling Gymshark’s limited-edition drops, | deployed a cross-platform
paid strategy across Google&Meta Ads In just four weeks, we accelerated spend to
$1,350,000/month; by layering lookalike audiences on top-performing pixel data and

A/Bing creative formats daily, we preserved an 8:1 ROAS and kept cost per purchase under
S15—driving over 90,000 orders in peak launch week.
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By architecting hyper-focused Bing
Search & Shopping campaigns
alongside Facebook lookalike-driven

Collection Ads, we propelled traffic

to zoughaibandsons.com by 88% in
90 days. On Bing, granular match-
type sculpting and SKAG (single-
keyword ad group) structures

allowed us to scale monthly spend

to $840 000—while holding CPA at
just $109. Meanwhile, dynamic
Facebook carousel rotations lifted

add-to-cart events by 52%.
Together, this dual-channel

approach preserved a 7:1 ROAS and
drove an average order value of
$142.

& i: adsmanager.facebook.com/adsmanager/managefadsets?act=274403303110142&business_id=2325449820876321&global_scope_id=2325449820876321&nav_entry_point=lep_237&

Ad sets T e —

(1)

Q B Al ads <% Active ads <% Had delivery ¥ Actions 4+ Seemore

Ad sets is 7 selected X

(i) campaigns == Ad sets m [F] Ads for1 Ad set

Off / On Ad set

. KLW | Test | Offer | Blue Snowflake

7 Edit

- 7 & AJ/B test More

= Amountspent <+ Frequency

Flax & £6,494 95

4 View charts # Edit (B Duplicate B

20250217

20250216

20250215

202502-14

20250213

20250212

2025-02-11

. KLW | Test | Lambo of Walle

20250217
20250216
20250215
2025-02-14

v . KLW | Test | Casino Vibes
20250217

Results from 6 ad sets @

250212

zoughaibandsons.com’s

$1,962.42

$1,327.54

$575.28

$439.54

$490.65

$981.81

$777.1

$3,057.30

$1,57763

$832.50

$493.78

$153.39

$4,220.89

$1,059.21

$102,284.83

M Columns: 4Pl +2 =

CPM (cost per

1,000...

$25.81

$24.15

$27.21

$30.19

$29.22

$29.81

$23.28

$25.26

$21.81

$20.76

$23.60

$22.35

§22.38

$23.46

$21.41

$19.99

“E Breakdown: 1Selected

Cost per
purchase

-

$79.

$81.77
$82.97
$57.25
$73.26
$70.09
$75.52
$111.70
$152.87
$175.29
$277.50
$98.76
$5113

$127.9
$132.40

$109.98
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$53.19
&
$52.23

$£31.45

$72.37

£51.86

$108.08

$61.20

$12.87

$43.75

$23.49

$-92.50

£141.42

$78.00

$33.27

$37.32

$29.33

$4,361.51

$1.253.58

$503.25

$651.29

$311.07

$756.55

$795.59

$90,09

$874.97

$211.37

$-277.50

$707.09

$234.0n

$1.098.06

$288 54

$27,278.68
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Clear

HH Last 7 days: Feb 11, 2025 - Feb 17,2025 =

"] Charts

$132.40

$134.00

$114.42

$129.62

$125.a2

£178.17

$136.72

$123.97

$196.61

$198.78

$185.00

$240.7

#129.13

$161.18

$169.72

$139.32

limited-edition drop, | deployed a synchronized paid strategy
across Facebook Video Ads and Bing Search. In just four weeks, we ramped combined

spend to S1 200 000/month; by layering custom audiences seeded from Bing-converted
users and running daily creative A/B tests on Facebook, we sustained an 8.5:1 ROAS and
kept cost-per-purchase under S107—fueling over 80 000 transactions during peak launch
week.
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By architecting ultra-precise Google
Search & Shopping campaigns for
norasermez.com’s premium
offerings, we drove qualified traffic
up 68% in just 60 days. Leveraging
SKAG structures, phrase-and-exact
match sculpting, and exhaustive
negative-keyword pruning, we
scaled monthly ad spend to
$250,000—while holding CPA at $305.

= MEW CAMPAIGN

Conversions ~ Cornversions Conv. value =

490.00 490.00 1.45M

Campaigns

Tasked with break-neck scaling of norasermez.com’s high-ticket enrollment funnel, |
deployed a synchronized Google Search & Display strategy. In only four weeks, combined
spend ramped to $330,000/month; by layering in-market audiences onto top-performing
search terms and running daily A/B tests on responsive display ads, we preserved a 6.3:1
ROAS and capped CPA at S255—driving over 1,100 Purchases during peak launch week.
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By architecting hyper-targeted
Google Search & Shopping
campaigns for Food Bunker’s
premium meal kits, we lifted
qualified buyer traffic by 75% within
30 days. Through granular SKAG
structures, match-type sculpting
and iterative A/B tests on responsive
search and shopping ads, we scaled
spend to $200 000/month while
holding CPA at $200. Simultaneously,
Meta carousel and collection ads—
leveraging custom and lookalike
audiences—boosted add-to-cart
events by 48%. This dual-channel
engine generated $600 000 in
revenue in one month, sustaining a
3:1 ROAS with an average order value
of $600.

Overview dashboard

(5 Mar 22-Apr 22, 2021

Total sales Online store sessions

$599,735.50 517,625

Online Store

rt post purchase upsell
SESSIOMS OVER TIME

SALES OVER TIME 40K

Charged with explosive scaling of Food Bunker’s national subscription launch, | deployed a
synchronized Google Search & Meta Video Ads strategy. Over a four-week sprint, combined
spend reached S200 000; by seeding cold prospects via Google in-market segments and
retargeting high-intent lookalikes on Meta—backed by daily creative A/B tests—we
capped CPA at S200. This velocity-driven model delivered over 1 000 new subscribers and
drove S600 000 in top-line revenue that month.
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Google Search & Shopping, Meta
dynamic ads, and Bing Search
campaigns for Promotional Party
Sticks, we accelerated qualified
traffic by 82% within 30 days. SKAG
structures on Google, custom-
conversion optimizations on Meta,
and match-type sculpting on Bing
(CPA $140) allowed us to scale
monthly spend to $7,200,000—while
holding Google CPA at $130 and
Meta CPA at $125. This tri-channel
engine ultimately delivered over
$100 million in combined revenue,
with an average order value of $52
and a sustained 8.5:1 ROAS.

Jun 14, 2017 - Oct 14, 2020 -

Promotional Party Sticks’ seasonal blockbuster launch, | deployed a synchronized paid
strategy across Google Search, Meta Video & Collection Ads, and Bing Search. Over a four-
week sprint, combined spend ramped to $12,000,000/month; by seeding top-performing
lookalike audiences from Google conversions into Meta and Bing, and running daily
creative A/B tests across all three platforms, we capped CPAs at S$140 on Bing, S130 on
Meta, and S$135 on Google—sustaining a 9.2:1 ROAS and driving over 2 million units sold,
contributing to a S100 million+ revenue haul across all platforms.
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'TAILORE
CANVAS

Cost / conw. =

$40.65

$2.23M

Google & Meta campaigns for
Tailored Canvas’s bespoke wall art,
we drove qualified buyer traffic up
72% over 48 months. Through precise
SKAG structures, exact-and-phrase
match sculpting, and exhaustive
negative-keyword pruning, we
generated $7,000,000 in revenue
from Google alone—while
maintaining a $40 CPA. Parallel Meta
Collection and Carousel ads—
leveraging custom audiences
seeded from top-performing search
terms and dynamic product feeds—
lifted add-to-cart events by 58%,
sustaining an overall 5.5:1 ROAS with
an average order value of $290.

Tailored Ganvas’s limited-edition holiday drop, | deployed a synchronized Google Search &
Meta Video Ads strategy. In a four-week sprint, combined spend ramped to $120,000; by
layering in-market segments into Google, seeding high-intent lookalikes on Meta, and
running daily creative A/B tests, we capped CPA at S40. This velocity-driven model
delivered 3,800 orders and generated $1,102,000 in revenue—supercharging our four-
year Google total and setting a new benchmark for peak-season performance.
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Performance

Bing Search & Shopping campaign
for BuffaloGames.com’s premium
titles, we built SKAG-based ad
groups with precise phrase-and-
exact match sculpting, plus rigorous
negative-keyword pruning. Over a
30-day sprint and a $150,000
budget, this precision-driven
approach delivered $850,000 in
revenue exclusively through Bing Ads
—achieving a 5.7:1 ROAS and
dramatically improving our channel
efficiency.

! Spend 1 Clicks ! Avg. CPC -, ! Revenue
| $153,243.95 | 518,798 | $0.30 | 5850.701.00
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B3 campaigns 29 Ad Sets [F] Ads
’ o Il Customize = Reporls
Off / On Campaign Name Ltﬁ::;bunm @ Results Reach Impressions Cost per Result Amount Spent Ends Link Clicks :,V:rﬁi;iﬁ Eﬂr:::::
® T i Tafic | Conversions day click or 070 4 1,006,316 8 553,105 4
. Omani Reach 0-14 "-day click or 0 74,008 1,256,101 6 $12.306.9 g 1
& ' Deadly Single Adset '8-day click 30,6 1 584
& 7 Dea {2y 186 16,584 28,631 51.68 5$311.59 5 10
& 8-d 3 110,11 3 6 5212.28 776 &l
@ BKA (PMP Test Run) 'B-day click o 0.00 L
@ B-day 3,682 5 5332 P
. Fost: "9 The PostMyParty Customer App 'B-day click o. 3,890 $0.03 5100.56 Sep 20,2018
o 8-d 3 3 4 36 3
) 'B-day o 308,799 $2.612.20
@ : '8-day $0.0 b
® F t8-day $0.00 0
@ ‘B-day S0.00
@ postmyparty.com/ - Website Clicks 'B-day click o B 49311 0 6 1 51 ing 5 430
» Results from 14 campaigns @ ultiple Attrib... 829,725 5401,214 §78.482.60 30,095

BuffaloGames.com’s latest release, | deployed a high-velocity Bing strategy combining in-
market audience layering, custom remarketing lists, and real-time creative A/B tests
across 1,000+ keyword clusters. In just 30 days and with the same $150,000 spend, we

sustained that 5.7:1 ROAS and hit S$850,000 in top-line revenue—setting a new
benchmark for digital game launches.




